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Brand expert, popular speaker, and Fortune 500 advisor Duane Knapp presents The BrandPromise®, his
secret formula for becoming a Genuine Brand. Making the right promise, keeping it, and fulfilling your
BrandPromise commitment will transform your business or organization into a “one-of-a-kind” brand that
customers, employees, and shareholders will trust and support for years to come.

“A brand's promise is the new currency for success,” says Knapp, who teaches from personal experience,
having built or advised hundreds of successful brands worldwide. Duane Knapp's Promise philosophy has
been highly acclaimed and extensively referenced and quoted in hundreds of publications and books.

Brand success rests on three principles:

1) Provide a unique experience with products or services that enhance your customer's lives

2) Inspire employee partnership, passion, and support

3) Create a perception of exceptional value and distinctive benefits and deliver on your promise.

Genuine Brands make a promise and keep it. This promise begins with a different mindset than business as
usual. It's not just about doing a good job-it's about optimizing the emotional and functional benefits from a
customer's perspective.

The BrandPromise applies to every type of organization, from associations, philanthropic enterprises
(charities and non-profits), and personal brands (celebrities, athletes and executives), to professional service
firms (doctors), entrepreneurs, small businesses, and member-centric businesses (credit unions and co-ops).
Knapp provides insights from a wide range of executives and leaders with in-depth analyses of many
Genuine Brands, including Ketel One, Costco, the Make-A-Wish Foundation, Destination Marketing
Association International, SAFE Credit Union, Annika Sorenstam, Callison Architecture, RK Dixon, Bartell
Hotels, and Tourism Vancouver.

The BrandPromise book reveals the secrets that all kinds of organizations including associations,
philanthropic enterprises (charities and non-profits), and personal brands (celebrities, athletes and
executives), to professional service firms, such as doctors, entrepreneurs, small businesses, and member-
centric businesses such as credit unions and co-ops.

The BrandPromise also explains how celebrities can utilize the secrets of BrandScience to enhance their
image and perceptions and features a Brand Profile on Annika Sorenstam.



According to Knapp, “Annika’s strategy is a perfect guide for any individual or celebrity that is interested in
optimizing their success.

“Great stars may be born, but it’s the celebrities that embrace the principles of BrandScience that enjoy long
term brand success.”

The BrandPromise features insights from other celebrities including Oprah, Greg Norman, and Rachael Ray.
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From reader reviews:

Marjorie Brown:

Why don't make it to become your habit? Right now, try to ready your time to do the important behave, like
looking for your favorite book and reading a e-book. Beside you can solve your long lasting problem; you
can add your knowledge by the e-book entitled The Brand Promise: How Ketel One, Costco, Make-A-Wish,
Tourism Vancouver, and Other Leading Brands Make and Keep the Promise That Guarantees Success: How
... and Keep the Promise That Guarantees Success. Try to the actual book The Brand Promise: How Ketel
One, Costco, Make-A-Wish, Tourism Vancouver, and Other Leading Brands Make and Keep the Promise
That Guarantees Success: How ... and Keep the Promise That Guarantees Success as your buddy. It means
that it can being your friend when you truly feel alone and beside those of course make you smarter than ever
before. Yeah, it is very fortuned in your case. The book makes you far more confidence because you can
know anything by the book. So , let's make new experience and knowledge with this book.

Patricia Vasquez:

What do you concerning book? It is not important with you? Or just adding material when you need
something to explain what yours problem? How about your time? Or are you busy man? If you don't have
spare time to accomplish others business, it is make one feel bored faster. And you have spare time? What
did you do? Every individual has many questions above. They should answer that question because just their
can do that will. It said that about e-book. Book is familiar on every person. Yes, it is suitable. Because start
from on jardín de infancia until university need this The Brand Promise: How Ketel One, Costco, Make-A-
Wish, Tourism Vancouver, and Other Leading Brands Make and Keep the Promise That Guarantees
Success: How ... and Keep the Promise That Guarantees Success to read.

Myrtle McDonald:

The actual book The Brand Promise: How Ketel One, Costco, Make-A-Wish, Tourism Vancouver, and
Other Leading Brands Make and Keep the Promise That Guarantees Success: How ... and Keep the Promise
That Guarantees Success will bring you to the new experience of reading the book. The author style to
elucidate the idea is very unique. Should you try to find new book to see, this book very suitable to you. The
book The Brand Promise: How Ketel One, Costco, Make-A-Wish, Tourism Vancouver, and Other Leading
Brands Make and Keep the Promise That Guarantees Success: How ... and Keep the Promise That
Guarantees Success is much recommended to you to study. You can also get the e-book through the official
web site, so you can quicker to read the book.

Wanda Riddle:

Are you kind of occupied person, only have 10 or 15 minute in your moment to upgrading your mind
expertise or thinking skill actually analytical thinking? Then you have problem with the book in comparison



with can satisfy your small amount of time to read it because pretty much everything time you only find
reserve that need more time to be examine. The Brand Promise: How Ketel One, Costco, Make-A-Wish,
Tourism Vancouver, and Other Leading Brands Make and Keep the Promise That Guarantees Success: How
... and Keep the Promise That Guarantees Success can be your answer because it can be read by a person
who have those short time problems.
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